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Purpose and Structure of this Survey
Purpose
To triangulate data from multiple sources in order to examine:

• How public land can impact local communities 
• What role recreation in public land plays in enhancing the quality of life for local 

residents and attracting visitors to the region 
All in efforts to influence regional branding, marketing and asset development for the MFT 
region.
Structure
• Online survey created within Qualtrics and send out to prospective participants 

residing within the 8 WV counties that make up the Mon National Forest region.
• Data was analyzed using SPSS 28, and results presented are mostly descriptive in 

nature



About the survey 

Social Media
• Start Date: January 10, 2022  
• End date Date:  May 26, 2022
• Participants: 543 responses 

(out of 959 total attempts)

Administered via Social Media and Email
Email

• Start Date: March 9, 2022  
• End date Date:  May 26, 2022
• Participants: 139 responses 

(out of 186 total attempts)

Combined valid sample size of 682 respondents 
(out of 1145 total attempts)



Section 1: Background Information



Majority of  
respondents 

between the ages 
of 25 - 60 years of 

age

72.8%



Majority had 
received at least 

some college level 
education

85.2% 



A large portion 
of respondents 

reported an 
income of 
$80,001 or 

more

38.0%





Section 2: Trip Characteristics
Most Visited



Majority of respondents reported that 
in the past three years, they had 
visited the forest area more than 10 
times (65.0%)

In the last year, 44.2% of respondents 
reported visiting the forest area more 
than 10 times

Differences in visits from the past 3 
years to the past 12 months suggests 
that some respondents visited the 
forest area less frequently during the 
COVID-19 pandemic. 









Section 3: Perceptions of Regional 
Collaboration and Marketing 



A large majority (over 80%)
of respondents either mildly 

agreed (MA) or strongly 
agreed (SA) on items:

1, 3, 4, 6, 7, and 8



Section 4: Perceptions of Branding for 
Recreation Economy 



Perceptions of the logo 
measured by nine items (three 

of which were worded 
negatively) in regard to sense, 
feel, and thought experience:

● Items measuring sense
experience ranked highest

● Items measuring feelings
and thinking ranked 
lower in comparison



Section 5: Perceptions of Attitudes toward 
Recreation/Tourism 
● Some items measuring high in 

agreement and positive in attitude: 9, 2, 
and 7

● Items reflecting possible concerns: 8, 
and 1, and 12

This suggests  that while there is support for 
long term planning for tourism success and for 

the promotion of recreation/tourism in the area, 
there are concerns and hesitations held by the 

respondents for their area of residence.



Section 6: Perceptions of Strengths, 
Weaknesses, Opportunities, and Threats about 

Recreation/Tourism



Strengths:
● The items that were identified as 

strengths reflected the natural 
elements, cultural/heritage 
authenticity, and perceived 
popularity of the recreation 
resources and opportunities present

Weaknesses:
● Deficiencies in infrastructure and 

investment, which could be related 
to the belief that there is a perceived 
poor image of the state of West 
Virginia



Section 7: Perceptions of the Impacts of 
COVID-19 Pandemic on Recreation and 

Tourism



● The top scoring measures in agreement 
were items 8, 4, and item 5.

● Interestingly, item 11 had the lowest 
percentage of respondents in agreement, 
similar with the respondents’ responses 
on item 3 and item 9 (which similar 
amount of respondents agree, disagree, 
or feel neutral, alluding to uncertainty).

● This stands to suggest that there is 
uncertainty in regard to the impacts that 
COVID-19 on recreation and tourism in 
the area, and potential optimism on the 
effects of the pandemic being 
impermanent.



● Respondents’ attitudes on the recreation economy in the area were generally supportive 
of recreation and tourism, with nearly 90% of respondents in agreement that tourism 
development will provide more economic opportunities for the area and that long-term 
planning and managed growth are important to control any negative impacts of tourism.

● Strengths of the area were identified as nature-based, with nearly 90% of respondents 
agreeing that the area is rich in natural/heritage tourism resources and that the area 
provides opportunities for lots of outdoor recreation activities. 

●
Weaknesses include lacking infrastructure (cell phone service, accommodations, and 
dining options) with nearly 80% of respondents agreeing that these areas are lacking for 
the region.

● in terms of perceived impacts of COVID-19 on the area’s recreation and tourism, it 
seemed that respondents were cautiously optimistic or uncertain about the impacts and 
recovery of the recreation economy in the area

Conclusions



Thank you!
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